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FESTIVAL ITALIANO
WHAT IS ABOUT & Eh#EiA

Suzhou Working Group — China-ltaly Chamber of Commerce,
organizes FESTIVAL ITALIANO on the 150’ anniversary of Italy

to celebrate and to promote the Italian excellence in China:
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ltalian brands and industrial design & innovation
Italian wine & food traditions
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WHEN: R [g]
October 29" to 30", from 10.00 am to 10.00 pm
10H29-30H, 10: 00-22: 00
WHERE: 153
Suzhou, Suzhou Amusement Land
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FESTIVAL ITALIANO
WHO WILL BE THERE &I A&

more than 6.000 people expected in 2 days
(Suzhou-based Italian companies hire more than 9.000 Chinese employees)
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> more than 150 decision makers:

general managers, CEO and managing directors on behalf of the
ltalian business system based in Jiangsu Province (70 millions inhabitants)
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»  Chinese Institutions: Suzhou municipality representatives, SND

(Suzhou New District) government, industrial Parks officers
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FESTIVAL ITALIANO
WHY SUZHOU Rt A7 M

Suzhou, Jiangsu Province 71, YL75

Suzhou area is characterized by
the highest concentration of Italian companies in Asia (*)

...and furthermore:

» Suzhou is ranked among the top 3 best business environments in China
« in the past 10 years Suzhou’s economy has experienced the highest and fastest growth in
Eastern China

» with the exception of Shanghai, Suzhou’s GDP has surpassed all other cities in Eastern China
* SND-Suzhou Government t is launching the <<Italian industrial Park>>
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FESTIVAL ITALIANO
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The color idea comes from the Italian flag, which combines green, white and red
green means hope, white means determination and red is mercy.

Circle has the meaning of reunion, telling that people from different areas
are gathering together to celebrate the festival. The color crossing over gives the happy atmosphere
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FESTIVAL ITALIANO !
LOCATION: i3 |
Rome Square — Suzhou Amusement Park
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FESTIVAL ITALIANO

OVERALL VIEW {58




FESTIVAL ITALIANO

ACTIVITIES 350

= BUSINESS & NETWORKING

= SUZHOU ITALIAN EXCELLENCE EXHIBITION
= FOOD & LIFESTYLE BAZAR

= WINE TASTING

= BRANDING INNOVATION EXHIBITION
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= CORPORATE ENTERTAINMENTS & TOURNAMENTS {5 R AL 5§

= FUN & KIDS GAMES
= MULTIMEDIAACTIVITIES
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FESTIVAL ITALIANO K F 3% 5 4
ACTIVITIES AREAS (5.800 sgm)
SEEIX IS (58007 K)
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FESTIVAL ITALIANO

CENTRAL EXHIBITION AREAS (47x47)
ERAROXE (47x47)




FESTIVAL ITALIANO
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FESTIVAL ITALIANO

STAGE AREA (50 x 21)
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FESTIVAL ITALIANO

VIP LOUNGE AREA (75 x 14)
REMRERX (75x14)
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FESTIVAL ITALIANO

WINE TASTING AREA (27 x 27)
EIBEX  (27x27)
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FESTIVAL ITALIANO

FOOD & LIFESTYLE BAZAR STREET
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FESTIVAL ITALIANO

HOW TO GET INVOLVED
BN
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FESTIVAL ITALIANO B oA FI B &

. 971 = FESTI VAL
Areas identification I TALIANDO
X 45 151 ) |
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FESTIVAL ITALIANO B A F Ig, 4
SPONSORING OPTIONS
e By T 125 T

= PLATINUM: PRODUCT EXHIBITION
HEHBR: ™ mBExR

- CENTRAL EXHIBITION AREAS H.0 JE/RIX MEGASCREEN VIDEO ADV
- KIDS AREA JLEIX ;
- WINE TASTING AREA i [X
= GOLD: BRAND VISIBILITY ; o — e ol T 4 V)
. P ' ) PRODUCT
He WA MEARE b PRODUCT L Xmw EXHIBITION

EXHIBITION
-  STAGE AREA #&[X

- VIP LOUNGE AREA 57 =R B X
- CORPORATE ENTERTAINMENTS AREA {5 SRR E X
= SILVER: BOOTH RENTAL

HR#%E: BEX
- FOOD & LIFESTYLE BAZAR STREETS D= ‘p‘l A

e A e i = W _ _
= SUPPORTIVE: VIDEO ADVERTISING EAHIBITION € EXHIBITION

KRB B
- MEGASCREENS ON STAGE AREA # £ [X Kt 4
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FESTIVAL ITALIANO

PRODUCT EXHIBITION 7= /& B~
CENTRAL EXHIBITION AREAS .0 & 5 [X 15
KIDS AREA JL#[X

WINE TASTING AREA #i [X

RIGHTS #(F|

Exclusivity on the area &Y

Media Visibility during Press Conference and Media

Exposure#f & & 5 = FIEE AR ¢

1 Minute of Video on Mega-Screen (for each round
of video broadcasting)

AERF1DPHNMR (TEERERD

15 ENTRANCE IN VIP LOUNGE

15 VIPIRE X ZER

Name Integration in Festival Guide 7" B &

100.000 rmb (+8% taxes)

MEGASCREEN VIDEO ADV
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EXHIBITION
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FESTIVAL ITALIANO -
|

= BRAND VISIBILITY 5414 &
- STAGE AREA E&[X

- VIP LOUNGE AREA sk B [X

-  CORPORATE ENTERTAINMENTS AREA
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AL ARE AR X o WA BRAND VISIBILITY "
RIGHTS AUF = VFLOINCERN S Sy

Visibility on the area (stage: max 8 sponsors)
FEXTRLE (RZ8MHEER)

-Vip lounge: max 10 sponsors

REREX: &Z101MEE

-Corporate entertainment: max 4 sponsors
PWIRERK: READEBIE

30 sec. Video on Mega-Screen (for each round of video

broadcasting) 30FP KREF WA (FBERERL)
10 ENTRANCE IN VIP LOUNGE 10 &2 ZREX 2%

Name integration into Festival Guide Ty Bl E4&

35.000 rmb (+8% taxes)
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FESTIVAL ITALIANO
SILVER SPONSORSHIP

HIRTE BN

= BOOTH RENTAL B fE

FOOD & LIFESTYLE BAZAR STREETS
B A T T

RIGHTS ¥
Brand visibility on the area (multiple sponsors)
kR AT LR (BN X i)

15 sec. Video on Mega-Screen (for each round of
video broadcasting) 15F K& (TEIRRER)

5 ENTRANCE IN VIP LOUNGE 5= EREX &
Possibility of selling products & ERI = iHE
Name integration into Festival Guide " BisFE# &

25.000 rmb (+8% taxes)
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FESTIVAL ITALIANO -
SUPPORTIVE SPONSORSHIP |

AT

= VIDEO ADVERTISING ¥4 % | e
- MEGASCREENS ON STAGE AREA MEGASCREENVIDEOADV | . g ¥ ¥ ¥ vy vy 5" araeevy ¥V . " VEGASCREEN VIDEO ADV
S — »

- PREXKHE X

RIGHTS #UF|

15 sec. Video on Mega-Screen (for each round
of video broadcasting)

15 RSN (TEEMERD
5 ENTRANCE IN VIP LOUNGE
SN REMEX BE
Name integration into Festival Guide
TEHERES
15.000 rmb (+8% taxes)
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FESTIVAL ITALIANO

CONTACTS

BARBARA ROMANELLI

TRIUMPH ASIA (Shanghai)

Email: barbara@triumphasia.com.cn
Mobile (China): +86.1377.611.3128
Mobile (ltaly): +39.331.289.6595

BARBARA ROMANELLI

2EPH (B8 SURREBRAHF
MR #E: barbara@triumphasia.com.cn
FH#l (FE): +86.1377.611.3128
FH (BAF): +39.331.289.6595
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